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Supplier Diversity & Inclusion
Campaign Features
• School Center Engagement

o Analytics, Initiative Support, Sourcing Support, Supplier Promotion
• System Evolution

o Penn Marketplace Improvements
• Capital Support

o Immediate Terms Pilot
• Supplier Development

o Diverse Supplier Open House
• Community Outreach

o Supplier/Partner Engagement, Events
• Recognition

o Supplier Diversity Impact Award
• Communications

• Newsletter, Digital Media Story Sharing

Presenter Notes
Presentation Notes
What is the Fueling Business Growth Campaign?
Series of activities aimed at amp’ing up Penn’s efforts around Supplier Diversity & Inclusion



Fueling Business Growth
- Campaign Website

www.upenn.edu/supplier-diversity

Central repository with 
information and tools to help 
your School/Center with its 
diverse procurement efforts

Presenter Notes
Presentation Notes
Colleen – describe central repository and the information available to those making sourcing decisions for their Divisions/Departments/Centers

http://www.upenn.edu/supplier-diversity


Supplier Diversity Impact

Presenter Notes
Presentation Notes
We’ve certainly seen a hit due to Covid, but as we think about how much our campus consumption has been hit in areas like office supplies, catering, print services, promotional goods, events, etc.; it’s actually pretty impressive that we’re on track to rebound while still under the grips of the pandemic to a large extent.



Supplier Diversity Impact
SEVP Centers

Presenter Notes
Presentation Notes
Craig and the Office of the SEVP (led by Pat) have taken very deliberate action to advance diverse procurement among the central functions under the SEVP umbrella (BSD, Campus Services, FRES, ISC, Public Safety, HR, Finance, others).  Craig has se the goal for each division to increase its diversity spend by 5% using FY 2020 as the baseline year.  (Logic at the time – both FY 2020 and FY 2022 are/would be partially affected by Covid).  Covid has certainly had a longer-lasting impact in FY 2022 than most probably expected, but nonetheless, we are seeing progress.

With intentional effort, the divisions are collectively ahead of that goal at the mid-point in the year, as you can see from this chart.   The 50% mark of $34.5M is $17.25M, and the divisions tallied $18.1M in spend with diverse suppliers, putting them on track for $36.3M.

Segue to next slide… if we were to take a similar look across the University and took a look at how much diversity spend each School/Center has totaled as a % of FY 2020 (pre’ish pandemic), we’d see the following by S/C.



FY 2022 Mid-
Year Diversity 
Spend as a % of 
FY 2020 Baseline

Presenter Notes
Presentation Notes
Shout-out to SHS – probably lots of EMSCO, Telrose, others.

While HR will not take full credit for all of the spend, they’ve been very deliberate – even on spend that hasn’t occurred yet (executive search services, training providers, etc.).

And we’re seeing it all over the place as Colleen had alluded to.



Examples of intentional inclusion…

Presenter Notes
Presentation Notes
Mark -

Examples include…
HR – Joy - Training (external network engagement)
RHS – Marie/Doug+ - New College House West furniture
FRES – Anne/Karoline+Mike/Chris K - Construction, Window Washing, On-Call Contracts, Tier 2
Law – Chris Wailoo/Ian Semmler - Working on deep dive, interest in food, including student events
PSOM – Chris M and two teams: CPUP Anti Racism Committee; Bold Solutions
Athletics - Joy



Steps to take to advance diversity and 
inclusion…

• Know your spend and engage your 
team to identify forward-looking 
opportunities
– Include supplier diversity and 

inclusion in performance planning
• Know and share Penn’s tools for 

finding diverse suppliers
• Engage Procurement Services

– Spot spend/category opportunities
– Analytics support
– Team forum presentations

Presenter Notes
Presentation Notes
Mark - Run-through bullets; Colleen to add any color



Diversity Opportunity Areas
Consulting - FY21

Note: Non-addressable spend excluded. Data includes PO 
and Non-PO spend only. P-Card and Concur spend are 
excluded.

Presenter Notes
Presentation Notes
Mark - Quick run-through of sample discretionary spend areas with rich diversity markets (slides 4-9)



Diversity Opportunity Areas
Print - FY21

Note: Non-addressable spend excluded. Data includes PO 
and Non-PO spend only. P-Card and Concur spend are 
excluded.



Diversity Opportunity Areas
Furniture - FY21

Note: Non-addressable spend excluded. Data includes PO 
and Non-PO spend only. P-Card and Concur spend are 
excluded.



Diversity Opportunity Areas
Promotional - FY21

Note: Non-addressable spend excluded. Data includes PO 
and Non-PO spend only. P-Card and Concur spend are 
excluded.



Diversity Opportunity Areas
Graphic Art & Design - FY21

Note: Non-addressable spend excluded. Data includes PO 
and Non-PO spend only. P-Card and Concur spend are 
excluded.



Diversity Opportunity Areas
Catering - FY21

Note: Non-addressable spend excluded. Data includes PO 
and Non-PO spend only. P-Card and Concur spend are 
excluded.



Diversity Supplier Sourcing Resources:

Category(ies) Team
Member

Contact 
Information

Supplier Diversity Opportunities, 
General Vince Gumbs

215-573-7248
gumbsv@upenn.edu

Strategic Sourcing & Sustainability 
(Senior Director) Colleen Reardon

215-898-1382
reardon@upenn.edu

Information Technology (Director) Rick Kahley
215-898-1450
rkahley@upenn.edu

Information Technology Open 215-898-8763

Office Supplies, Independent Service 
Providers, Contingent Labor Heather Cardamone

215-898-0703
hcard@upenn.edu

Catering, Events Management, 
Professional Services Angela Martyak

215-898-1452
amartyak@upenn.edu

Lab Supplies and Equipment, Athletics Mike Talley
215-898-2482
mgtalley@upenn.edu

Print, Media, Communications, Promo Lucy Casalena
215-898-7796
clucyl@upenn.edu

General Procurement / Data Inquiries Mark Mills
215-898-1453
millsme@upenn.edu

Presenter Notes
Presentation Notes
Colleen – Highlight new hire 2/28, and provide general commentary that we have category experts who are also expert in diversity for their categories

Include point about external partner engagement

mailto:reardon@upenn.edu
mailto:rkahley@upenn.edu
mailto:hcard@upenn.edu
mailto:amartyak@upenn.edu
mailto:mgtalley@upenn.edu
mailto:clucyl@upenn.edu
mailto:millsme@upenn.edu


Follow us:
Penn Procurement Services

@PennProcurement 

https://twitter.com/PennProcurement
https://www.linkedin.com/company/pennprocurementservices/
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